
24º 12’ SOUTH, 27º 58’ EAST

WHERE EXPECTATIONS
meet THE UNEXPECTED



South  A f r i ca  needs  no  i n t roduc t i on  to  i t s  ove rwhe lm ing  na tu ra l  beau ty .  What  i s  l e ss  we l l
known i s  the  compe l l i ng  case  fo r  “bus iness  tour i sm” ,  whether  a  sma l l  l eadersh ip  b reakaway,

a conferences ( large or smal l)  and exhib i t ions.  The travel ler  wi l l  ga in a complete ly new perspect ive
on  do ing  bus iness .  Some have  desc r ibed  i t  as  re turn ing  to  the i r  wor ld  and  sudden ly  be ing  ab le  to

see the  ext raord inary  in  what  was  prev ious ly  thought  to  be  the  everyday.

We lcome to BUSINESSUNUSUAL…

When your  bus iness  or  incent ive  t r ip  takes  you on a  voyage o f  d i scovery  and persona l  t rans format ion  le t  i t
take you to one of  the World ’s most beaut i fu l  and fasc inat ing dest inat ions. It ’s  unique. It ’s  BUSINESSUNUSUAL.

Imag ine  a  new way o f  see ing the  wor ld…

Imag ine  aquamar ine  seas ,  wh i te  beaches  s t re tch ing  to  the  hor i zon,  mounta in  ranges  sh immer ing  purp le  in  the
s u n s h i n e ,  o r  t h e  m o t i o n l e s s  h u s h  o f  t h e  b u s h v e l d  b r o k e n  o n l y  b y  t h e  f l i c k  o f  t h e  l i o n ’ s  e a r…

Imag ine  the  soar  o f  a  go l f  ba l l  ac ross  a  des igner  bu i l t  course ,  ho t ,  l ush ,  g reen  and  pervaded  by  the  sme l l  o f
f resh ly  cut  grass…

Imagine crayf ish,  drawn from the sea that day,  served in lemon butter and a Chardonnay that ’s  perfect ly ch i l led…

Imagine  “get t ing  down”  a t  a  n ightc lub  throbb ing w i th  A f r i can fus ion  …

Imag ine  the  A f r i can  n ight ,  s ta rs  spr ink led  l i ke  g low ing  embers  across  the  sky,  gaz ing  in to  the  f l ames  o f  the
campf i re,  with the grunt of  h ippos,  the yelps of  hyenas and the rumble of  l ions breaking the st i l lness around…

I m a g i n e  l i s t e n i n g  t o  s t o r i e s  o f  A f r i c a ’ s  g r e a t  m y s t e r y  t o l d  a s  t o l d  c e n t u r i e s  a g o …

… and  t hen  add  t he  c a tha r t i c  e xpe r i en ce  o f  d raw ing  on  A f r i c a ’s  r i c h ,  deep l y  i n s i gh t f u l  he r i t age  …

 

                                                             



24º 12’ SOUTH, 27º 58’ EAST

MODERN THINKING
meets ANCIENT WISDOM



It’s about a different business sense…

As one of the world’s fastest-growing tourism destinations, South Africa
needs no introduction to its overwhelming natural beauty. However, what is

less well known is the compelling case that exists for business tourism, whether
in the form of small leadership breakaways, large or small conferences and exhibitions.

Here the traveller can gain a completely new perspective on doing business.

South Africa is the repository of a rich heritage of African traditions, which can be directly
related to business methodologies worldwide. In terms of international business strategy and

cutting-edge management methodologies, South Africa provides an insightful case study for
entrepreneurial leaders. These include the move towards more consultative business methods
and flattened management hierarchies, and a greater emphasis on innovative thinking around a
shared vision of the future from a unique perspective. Out of Africa’s ancient history come lessons
for the future, to apply in your own business and daily life.

South Africa’s remarkable political transition from apartheid rule to democracy provides invaluable
lessons in creative solutions and innovative thinking. There is no country that can rival South
Africa’s proven skills in reaching consensus through negotiation. For the visionary business person,
visiting and experiencing the lessons of transition in South Africa is a unique and special opportunity
which only here can be experienced at first hand.

Learn about Ubuntu.....(Humanity)
The tradition of Ubuntu emphasises the function of business within society as a whole,

based on the principle that we are who we are through other people, and our
actions must reflect this concern for the wider community. Ubuntu means
respecting the dignity of all people, no matter how humble. It means an
emphasis on partnerships between business, government, labour and

     civil society. In all of these areas South Africa is a pioneer in new
economic thinking. 
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South Africa’s BUSINESSUNUSUAL has much to teach the world. It is also closely connected to something else largely lost in the developed world –
natural intelligence derived from close contact with, and appreciation of the natural and animal world – with which South Africa is richly and famously
endowed. A business breakaway into the bush can do much to de-stress the business person and allow room for contemplation and innovative thinking
as well as team development around a shared vision of the company’s future.

Discovering the spirit of African leadership
Some 40 kms outside Johannesburg lies a new conference centre. It is located in a World Heritage Site which marks the richest site of hominoid
fossils in the world – fossils which DNA and other testing have shown to be the “Cradle of Humankind” – the point of origin of all humankind. It is apt
that South Africa in the 21st Century is a leader in human change and evolution, firmly rooted in ancient traditions but bringing new and innovative
ways of doing business into a changing world. 
 
 
 
 
 
 
 
                                                               



 24º 12’ SOUTH, 27º 58’ EAST

WHERE MY   WAYY
meets OUR WAY



In one statement: world class business environments, world class leisure and world class learnings.

Easy accessibility
Getting to South Africa is easier than you imagine. There are regular flights from all the major cities of the world,
and from Europe there is no time difference, hence no jet-lag. Airline connectivity within South Africa is excellent,
and road and rail transport is world class.

Value for money
South Africa is one of the most affordable holiday destinations in the world. This came from the findings of the latest
annual American Express Foreign Exchange Holiday Cost of Living Index survey, which compares prices in the world’s
top 12 holiday destinations.

Excellent facilities and accommodation
South Africa’s business tourism industry is supported by world class hotels and associated hospitality industries, offering
visitors every opportunity for recreation and relaxation amidst both exciting and tranquil surroundings. Throughout,
the emphasis is on safety standards and quality assurance through cutting-edge benchmarking and tourism grading
certification, including relevant ISO standards. As one of the world’s top long-haul business travel destinations, South

Africa has a highly professional advanced meetings, incentive, conferences and exhibitions sector, equipped with
every convenience and service expected by visitors and delegates.

Our expertise in hosting large scales conferences and events is firmly established. We have hosted the largest conference
on the planet – The Word Summit on Sustainable Development (WSSD) in 2002, as well as numerous other global

events, such as the World Cup rugby, cricket and golf events. And in 2010, South Africa will be hosting the Soccer
World Cup. For promoting this event Worldwide, South Africa will use a high technologic communication tool.
 

Why choose South Africa?



Scenery and wildlife
Undoubtedly, South Africa’s wildlife and scenery adds to it’s attraction as an unusual getaway. We have the greatest

diversity of wildlife, the world’s richest floral kingdoms, jaw-dropping scenery and a teeming ocean life, from
whales to great white sharks. The landscape varies from pristine coastal plains, to bushveld, to tropical forests to

semi-deserts to magnificent wetlands, scenic winelands and majestic mountains. For nature lovers, this is the
ultimate country of exploration and adventure. On offer are numerous outdoor activities: hiking, bird watching,
fishing, canoeing, sailing, swimming with dolphins, whale watching, tree-top canopy tours, thrilling encounters
with sharks – the list goes on – and of course, some of Africa’s best game viewing.

Cuisine
South Africa is a cauldron of cultures creating an eclectic mixture, a spicy dish and a piquant stew. It is a gastro-
tribute to the New South Africa incorporating our rich cultural heritage and indigenous people. This rare combination
makes for wine and food that is versatile and world class, eloquently expressing the unique characteristics of the
sun-blessed people. Cape Town is the gateway to the South African winelands and one of the great wine capitals
of the world. Food and wine have always been perfect partners. In South Africa, you can experience traditional
delicatessens as well as cuisine from all around the world.

Great shopping
One of the most delightful surprises for first time visitors is the joy of shopping in South Africa – not just the

affordability, but also the wide array of consumer goods, arts and crafts, unique artefacts, textiles, leather goods,
clothing - including designer African chic, not to mention our famous exports of gold and diamonds in the form of

jewellery. Our shopping malls are state of the art and the fleamarkets are a veritable treasure trove of unusual
and innovative products and crafts.

 Some experiences on offer



The great urban buzz of
 vibrant modern African cities

For a city creature who enjoys the bright lights, pulsing nightspots, trendy
eateries and shopping hotspots, South Africa's cities offer a refreshing urban

buzz with unique ingredients brought to the pot by a fascinating range of cultures.
Our cities are a delightfully distinctive mix of first world and authentic African. The main

cities of Johannesburg, Durban and Cape Town offer it all - from first-class shopping centres
and a spectacular array of restaurants and nightspots to casinos, theatres, craft markets,

museums and galleries galore. Second tier cities such as Port Elizabeth, Bloemfontein, East London
and Pretoria all offer their own uniquely blended urban brew and friendly inhabitants ready to share

the secret gems of their city with visitors.

Pampering and luxury
South Africa’s hotels and game lodges regularly scoop prestigious international awards for excellence, luxury
and service, so our reputation for topclass hosting is well-established and well-deserved. Spas and wellness
centres in South Africa offer a holistic approach to wellness, with well-trained staff and the latest in technology
and treatments.  With over 100 spas in a range of settings and offering a myriad of treatments, South Africa
is a popular and affordable health tourism destination for anyone wanting to di-stress or simply enjoy a good
pampering.

Golf
One of the great tourism drawcards of South Africa is the sport of golf. The real magic of a South African
golf tour is a diversity of courses and their majestic backdrops. For instance, in game-country, it is not
unusual to see warthogs or giraffes on the green. There are several world-renowned championship
courses, designed by legends such as Jack Nicklaus and Gary Player. Best of all, despite the exceptional
quality of South Africa’s golf courses, the green fees are still among the lowest in the world. We
have hosted some of the world’s major tournaments including the first Women’s Golf World Cup,

the President’s Cup and the Nedbank Challenge where golfing greats such as Tiger Woods
competed in, with every convenience and service expected by visitors and delegates.



Meeting in SA

It’s not just the combination of excellent facilities, accommodation, service, fabulous
food, and incomparable leisure activities that makes South Africa such an attractive meetings

destination.

As the biggest economy in Africa, South Africa has the added advantage of providing the
key platform for investment into Africa and strategic access to the Indian Ocean markets

and South America. Since Africa is the world’s last relatively unexploited market, foreign
business can find much of interest here, with South Africa as the starting point. Africa is open

for business and South Africa is leading the way.

As one of the fastest growing business travel destinations, the high quality of hotels, business
facilities, telecommunications and levels of professionalism makes it an increasingly popular
choice. But less well known is the charm and character of the people and the place which inspire
visitors to keep coming back. Since South Africa’s ubuntu puts people at the centre of things,
meeting and teambuilding the South African way provides a most enabling environment in which
to maximise human potential. From exploring African spirituality to experiencing ubuntu leadership
in practice, from immersion in South Africa’s remarkable political history to experiencing its
legacy of win-win negotiation in the face of impossible odds, to survivalist experiences in the
bush, the South African experience will open your mind and inspire you to new  ways of thinking.

South Africa provides a stimulating and dynamic environment where the will to embrace
challenge and move forward is palpable and inspirational, and where African traditional values
provide the foundation of growth. This is infectious. You and your team will experience the

freedom to explore new ideas, new spaces, new cultures and new experiences – all within
the comfort zone of quality accommodation, clean and safe drinking water, consistent

electricity supply, outstanding telecommunications, fine food and even finer wines, friendly
smiles and dramatic sunsets.
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WHERE BOARDROOM
meets FREE SPIRIT



Incentive
travel in South Africa

South Africa is one of the most cost-effective
destinations in the world. Here you will find reasonably

priced transport and accommodation, value-for-money tours
and events, an environment free of corruption, every modern

convenience available, and affordable shopping of an international standard
featuring well-known African and international trends. Outdoor activities such

as scuba-diving and fishing cost a fraction of what they would cost in a developed
country. Some of the world’s best golf courses are in South Africa and they are

open to you at very affordable rates. In addition, South Africa boasts a world-class
infrastructure and technology network.

With BUSINESSUNUSUAL you can take advantage of South Africa’s special leisure opportunities,
tailored for you – African safaris, fun in the sun on azure beaches, exhilarating outdoor activities,
adventure tourism options without limit, golfing and sporting holidays, cultural and gourmet
tours, visits to the Cape’s beautiful wine lands producing award-winning wines. Every possible
interest or pastime is catered for, and a strong network of tourism specialists is on hand to
help you experience it all, from themes and events organisers to dedicated adventure tourism,
team development and other experts. BUSINESSUNUSUAL can introduce you to all the right
specialist organisations you need to make your incentive travel visit the one to beat.

Conferences in South Africa

South Africa’s major cities all have world-class conference venues available. These range
from Durban’s International Convention Centre to Johannesburg’s Sandton Convention

Centre, to the newly-completed Cape Town Convention Centre. But there are many
other venues at your disposal, large and small (1 700 venues in total). Some

are themed around casinos and popular entertainment, others around top-
ranked golf courses, yet others around the African bushveld or our

spectacular seaside resorts. All provide a wealth of side-tours
and events, from walking with elephants to experiencing

African culture at first hand, to seeing the land
where the Rain Queen reigns, to luxury

relaxation and pampering

24º 12’ SOUTH, 27º 58’ EAST

WHERE WORLD CLASS
STANDARDS meet
MAXIMUM REQUIREMENTS



and world-class shopping. This diversity of offerings is one of the special features of BUSINESSUNUSUAL
in South Africa.

South Africa also has a wide range of professional, sporting, business, community, self-help and other
associations. Visiting associations can be sure to find a partner local association to link with.

The Southern African Convention Association (SAACI), the South African Meetings Industry Federation
(SAAMIF) and a wide array of business travel organisations at regional and national levels offer many
ways to make your conference programme a memorable success. These include familiarisation and
site inspection trips, and accurate information on venues, facilities and services available. They can
introduce you to all the features you need to make your conference the one to beat, from organising
special themes and events, to dedicated adventure tourism, team development and a host of leisure
activities.
 
 
 
 
 
 
 
                              



Useful planning information

Time differences
South Africa operates two hours ahead of Greenwich Mean Time throughout the year, making it an hour ahead of Central European

Winter Time, seven hours ahead of Eastern Standard Winter Time and seven hours behind Australian Central Time.

Getting there
Johannesburg International Airport is the major airport in South Africa and is the hub for 45 airlines from all five continents. Flights

from Europe are generally overnight and just a sleep away - an aperitif, dinner, sound sleep, and a good breakfast - and voila, you're in
South Africa! The direct flights between the USA and Johannesburg or Cape Town are about 15 hours, and flights between London and

Johannesburg take about 12 hours.

Passports and visas
All visitors to South Africa must be in possession of a valid passport in order to enter the country, and in some cases, a visa. However, it is
important to note that under South Africa's Immigration Act of 2002 (Act. 13 of 2002) in force since 7 April 2003, (a) Immigration Act, 2002
the passport shall contain at least ONE unused page when presenting the passport for endorsements. Failure to have a clear page can result
in entry being refused.
Department website at:www.home-affairs.gov.za

Clothing
The seasons in the Southern Hemisphere are directly opposite to those of the Northern Hemisphere. For summer months, lightweight
(cottons and linens), short-sleeved clothes are best, although a light jersey/jumper might be needed for the cooler evenings. Umbrellas
and raincoats are essential for the summers and the Western Cape winters. Warmer clothes are needed for the winter months.

Banks and money
The currency unit is the Rand, denoted by the symbol R, with 100 cents making up R1 (one Rand). Foreign currency can be exchanged

at local banks and Bureaux de Changes. Most major international credit cards such as American Express, Diners Club, MasterCard,
Visa and their affiliates are widely accepted.

 
 
 
                                                                                         
 
                                                                        



Tipping

Most restaurants do not add a service charge to
bills - thus it is customary to leave a 10-15% tip. Parking

and petrol station attendants should be given whatever small change
you have available. This is always appreciated, even though it may seem

a small amount.

Tax
Value-added-tax (VAT) is charged on most items. Foreign tourists to South Africa can have

their 14% VAT refunded provided that the value of the items purchased exceeds R250.00. VAT
is refunded at the point of departure provided receipts are produced.

Physically challenged travellers
An increasing number of accommodation establishments have wheelchair ramps and bathroom facilities

for the physically challenged. Almost every national park has at least one accessible chalet and many
accommodation establishments have one or two wheelchair-friendly rooms. Most of our sports stadiums have
accessible suites, stands or areas for wheelchairs near accessible parking as well as special toilet facilities.
Most public buildings also caters for wheelchair access.

Health and safety
Many foreigners are unaware that South Africa has a well-developed infrastructure, high standards of water
treatment and medical facilities equal to the best in the world. Here we address any health and safety questions
you may have.

Hospitals and medical care
In a great many medical disciplines, South Africa is a global leader. In fact, South African trained doctors are
sought after all over the world, so this should give an indication of the standard of medical care available.
There is a large network of public and private hospitals countrywide, offering excellent service. However,
clients must have adequate health insurance to cover the fees private hospitals charge.

Malaria
Malaria is found only in the far north-east of the country. Malaria is not much of a risk in the
winter months from May to July. Although the incidence of malaria is rare, it would be best
to take adequate precautions if you choose to visit these areas. The cheapest, safest and

most effective measures against malaria are physical barriers such as a mosquito
net, and the use of a good insect repellent. If you decide to take malaria
prophylaxis, it is essential that they take the drugs according to the directions

on the package insert. It is advisable to consult a medical professional
before embarking on a course of malaria prophylaxis. Note

that expectant mothers should avoid malaria
medications.
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Personal safety for tourists

South Africa is as safe as any other destination in the world. South Africa boasts a vast array of
cultures, communities, sites and attractions. Most parts of the country can be safely visited by tourists

provided they take basic common-sense precautions (for example not walking alone in deserted areas
at night and being circumspect about how much photographic equipment or flashy jewellery you carry).

Basic Safety Tip guidelines will be available at hotels and tourism information offices.

Food and water
As a rule, tap water in South Africa is safe to drink as it is treated and is free of harmful micro-organisms. In
hotels, restaurants and nightspots, the standards of hygiene and food preparation is top-notch. It is safe to
eat fresh fruit and salads and to put as much ice as you like in your drinks - a good thing, too, after a day on
the beach or in the bush.

Road safety
Our transport infrastructure is excellent and our roads are in good condition.
We have very strict drinking and driving laws - with a maximum allowable alcohol blood content of 0.05%. Translated
that means about one glass of wine for the average woman and perhaps 1.5 or two for the average or large
man. Our speed limits are 120kmph on the open road, 100kmph on smaller roads and between 60 and 80kmph
in towns.

Driving
All visitors intending to drive are required to obtain an international drivers permit. Visitors found driving without
a permit will be fined and not permitted to continue on their journey. Visitors will also not be able to rent a car
without a valid driver's permit. The wearing of seatbelts is compulsory and strictly enforced by law.

Vaccinations
Visitors who are entering South Africa from a yellow fever zone must have a valid international yellow fever
inoculation certificate. Only infants under the age of one year are exempt. Immunisation against cholera and

small pox are not required and no other vaccinations are required when visiting South Africa.

South Africa has the luxury of world class tourist infrastructure and excellence in service and hospitality
alongside authentic and unique African experiences and learnings – a mélange of African culture and ancient

wisdoms, cutting-edge global insights, spectacular wildlife and scenery and a very wide variety of travel
experiences and options.

BUSINESSUNUSUAL-for a differrent business sense

 

                                           





The fundamentals of our BUSINESSUNUSUAL Approach

Unique Cultural Management
Concepts

Unusual for those that have never engaged
The South African people beyond the
metropolitan

- Lekgotla: A non-hierarchical Business 
Planning Model

- Bosberaad: A unique outcome from 
Conflict Resolution process

- Indaba: A visible leadership model for 
workshops

- Drumming: The African drum as a 
unifying force in teams

Experience through inviting an ‘unusual’
facilitator into a conventional Business
Tourism environment, preferably, through
total immersion in an ‘unusual’ Business
Tourism way

South Africa as a First World
Business Tourism Destination

Unusual for the 1st time visitor

- World Firsts as evidence of First World
- World events hosted as evidence
- Product and service showcase

Unusual by using a new communication
concept named " Digital Signage ", which
will be launched Worldwide by SA

Learnings from our
Nation-building Process

Unusual for those who have observed but
not understood our democratic process

- Up to ’90: Principled struggle
- ’90-’94: Sufficient consensus
- ’94-’98: National: Rainbow Nation
- ’98-’01: Community: Masakhane
- ’01-’05: Individual: Vukuzenzele
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